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ABSTRACT OF THE THESIS
Hypervisibility in Ukraine:
Social Media’s Evolution as Seen through Revolution

A Critical Examination
By
Sandra L. Larson
Master of Science in Applied Intelligence
Mercyhurst University, 2016
Professor James G. Breckenridge, Chair

The purpose of this thesis is to examine how the internet, and more specifically,
social media, has become a major part of social revolution intelligence gathering.
Although social revolutions have successfully taken place throughout history without the
internet (save the last 20-30 years), the dawn of the internet has changed the nature of
these revolutions. Once able to remain largely contained in their respective regions of the
world, the internet provides a mouthpiece to the world wherever events may take place.
This thesis will look at whether social revolution monitoring now requires the
intelligence gleaned from social media sources.
Case studies of the Orange Revolution in Ukraine in 2004 and the 2014 Ukrainian
Revolution are utilized in this thesis to demonstrate if hypervisibility as a result of social
media usage can impact social revolution, and how it has evolved through the last decade.
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By the time of the Orange Revolution in 2004, the internet had been around for quite
some time and was an engrained part of everyday life. However, when the revolution in
Ukraine began in late 2013, not only had the internet become a part of everyday life, but
social media such as Facebook and Twitter lent new aspects to revolution being broadcast
throughout the world. This thesis analyzes whether the hypervisibility of social media
really does sustain full social revolution, or whether it contributes to slacktivism
(activism online which does not translate into real action in the physical world), not really
bringing about full social changes.
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INTRODUCTION
Introduction to the Problem
Social Revolution: “a way of passing from a socioeconomic formation that has
become historically obsolete to a more progressive one; a radical qualitative change in
the entire socioeconomic structure of society” (Encyclopedia, 2010). If this sounds
biased, it probably is – it comes from the 1979 Great Soviet Encyclopedia. The Soviet
Union was at one point one of the entities most responsible for social revolution
internationally. Its very foundation took place through a massive social revolution, one
which saw an absolute monarchy demolished and a communist regime swept to power.
While this may be one of the more dramatic instances of social revolution to have ever
occurred, social revolutions have changed entire countries and societies throughout
history.
As society has evolved, so too have social revolutions. Social revolutions, which
may coincide with political revolutions (and often do), differ in that they are not only a
change in political regime, but also in the alignment of a society. The advent of the
internet, however, has brought an entirely new element to social revolutions, and one that
must be accounted for now whenever social revolutions begin. Social media tools provide
an avenue which presents real-time updates to anyone with internet access. Social
revolutions, which used to rely on word of mouth and traditional media such as
newspaper, radio, and television, are now able to convey their messages much more
quickly and effectively to computers, cell phones, and other internet-connected devices
everywhere. Data availability on mobile devices has allowed users to access the internet
almost anywhere they are located as well. Traditional media bias now competes with
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opinions and first-hand accounts broadcast online through mediums such as Twitter and
Facebook. Monitoring these social media outlets has now become a necessity, as
oftentimes they offer the most accurate and up-to-date accounts of a situation on the
ground. In fact, they have become so powerful that some governments have begun
blocking access to certain key words and phrases. Furthermore, countries including China
and Iran have blocked access to social media websites, such as Facebook and Twitter, to
prevent the flow of information that is available through their constant information
exchange which could potentially incite revolution (Bansal, 2011).
Because of the power of social media, it will be studied here in the context of two
social revolutions to demonstrate how it can serve as a catalyst for social revolution, as
well as to determine if it allows social revolutions to occur more rapidly. Intelligence
gathering has grown as a result of the advent of the internet, and as it continues to be
relied on during times of social unrest, information (and misinformation) provided
through social media will increase in value.
Background of the Problem
The evolution of the internet has created an entirely new atmosphere whenever
social revolutions begin. Policy makers are still adjusting to a world where a social
revolution in one place is quickly broadcast around the world, with the potential to begin
social revolution elsewhere as well. One seemingly small incident has the potential to
reverberate quickly in a given region and internationally through the internet. Turning a
blind eye to social media’s impact at this point creates a huge void in intelligence
gathering with catastrophic potential.
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The French Revolution in 1789, the coming to power of the Nazis in Germany in
1933, and the breakup of the Soviet Union in 1991 are all examples of remarkable
political social revolutions which have occurred. Non-political social revolutions include
the US’s Industrial Revolution in the mid-1800s and the Civil Rights Movement in the
US during the 1960s. Social revolutions can consist of myriad different causes. In
addition, there is no set time-frame for social revolutions to take place in. Some occur
during a relatively short window of time, while others, such as the Civil Rights
Movement, may continue to stretch on without complete resolution for a long time
period.
Up until the 1990s, these social revolutions took place without the existence of the
internet; however, the social revolution in Serbia during the 1990s which accompanied
the political revolution was one of the first social revolutions to successfully utilize it. It
brought together people all over the region that otherwise would have had no means of
connection and alerted the world of the ongoing situation. Mainstream media, which prior
had served as the best way to transmit information, was no comparison to the internet,
which could broadcast information from a limitless amount of sources. Anyone could
contribute on the internet and put their experiences and viewpoints on display for an
audience the world over. This created a network which would work together to ultimately
take down an entire political entity under Slobodan Milosevic. Although the basis of
internet networking in Serbia at Belgrade University may have seemed insignificant at
the time, it would result in the beginning of the use of the internet during social
revolutions (Tunnard, 2010, p. 157). Its networking web would continue to expand
throughout the 1990s, increasing the pressure on Milosevic for change.
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The Orange Revolution in Ukraine in 2004 exemplifies the growing power of the
internet during the 2000s, as its potential was being realized. A case study for this thesis,
the Orange Revolution utilized the internet to quickly and effectively gather opposition to
an election outcome. A peaceful social revolution for its duration, the internet not only
made Ukrainians themselves aware of the real-time events taking place in Kiev, but the
entire world as well (Kyj, 2006). The western world was able to support the Orange
Revolution through updates online, and Russia, which remained supportive of incumbent
president Viktor Yanukovych, was able to keep track of the advances that the opposition
was achieving. Not only was the situation on the ground monitored online, but global
perception of the events taking place was available on the internet as well.
To that end, the Egyptian Revolution which swept through the Middle East is also
a telling illustration of how far the internet has come, and how well-comprehended its
capabilities are for spreading revolution. Social revolution spread rapidly through social
media tools such as Twitter and Facebook. Real-time updates on social media were
constantly provided by participants on the ground, allowing citizens in these countries
(and the rest of the world) to remain aware of changes. Social media was also utilized in
order to organize and incite events, and to raise support internationally for social and
political change (Siddique, 2011).
Lastly, the events which initiated in late 2013 to again bring about revolution in
Ukraine demonstrated how hypervisibility through social media platforms can not only
broadcast events for the world to observe, but for governments to track and monitor
opposition as well. Hypervisibility is the theory that social media make personal lives
incredibly open and readily available for public observation. This hypervisibility lent a
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new aspect to revolution, and one that is certain to grow during forthcoming social
revolutions. Not only can opposition groups organize through social media, but
governing bodies can also isolate who is involved with opposition movements, who their
networks are, and where their efforts are being organized and executed.
It has become evident throughout these revolutions that trained analysts that
possess strong knowledge of social media and the internet, as well as political
understanding, are necessities. Untapped or unexploited content on social media produces
gaps in the intelligence process and ultimately poor forecasting. There are a few
naysayers which claim that social media does not play a major role in revolution. This is
evidenced in a post in the New Yorker by Malcolm Gladwell while the Egyptian
revolution was occurring:
Right now there are protests in Egypt that look like they might bring down the
government. There are a thousand important things that can be said about their
origins and implications: as I wrote last fall in The New Yorker, “high risk” social
activism requires deep roots and strong ties. But surely the least interesting fact about
them is that some of the protesters may (or may not) have at one point or another
employed some of the tools of the new media to communicate with one another.
Please. People protested and brought down governments before Facebook was
invented. They did it before the Internet came along. Barely anyone in East Germany
in the nineteen-eighties had a phone—and they ended up with hundreds of thousands
of people in central Leipzig and brought down a regime that we all thought would last
another hundred years—and in the French Revolution the crowd in the streets spoke
to one another with that strange, today largely unknown instrument known as the
human voice. People with a grievance will always find ways to communicate with
each
other
(Gladwell,
2011,
p.
2).

Assessing the validity of Gladwell’s statement will be a focal point of this thesis, as it
will examine whether or not social media has measurable effects on social revolution.
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Statement of the Problem
As social media becomes an established means of information exchange during
social revolutions, governments are quickly trying to find ways to monitor postings,
comments, and planned events. The quick explosion of social media, which has risen
significantly in popularity since 2004, has created an entirely different world, not only to
live in, but also to bring about social change in (Baird, 2011). The vastness of the internet
makes it especially problematic to find everything which is being posted. In addition,
privacy settings on certain websites such as Facebook pose further difficulties for
monitoring what certain individuals are posting and planning. Lastly, because many
social media websites such as Twitter and Facebook are free to use, almost anyone with
internet access may utilize them, which makes the websites practically limitless in
membership and organizing capabilities.
Although some governments, such as Iran’s, work diligently to censor what is
available to their citizens to view online through keyword and website blocks, many
activists are still able to find ways to gather information. Furthermore, China censors
what websites its populace can view to prevent the spread of Western ideas and trends, in
addition to political and social censorship (Internet Censorship in China, 2012). Not only
are certain keyword searches blocked in these countries, but many social media websites
are as well. However, despite the fact that it does not allow its own citizens to utilize
certain aspects of the internet, the Chinese government still monitors social media in the
western world to keep abreast of social movements occurring around the globe.
Despite widespread efforts to strengthen cyber programs throughout the
government and private sector, there are still intelligence gaps which remain. One of the
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more problematic areas is the sheer size of the internet, and the constant creation of new
websites and groups to monitor. Some websites, such as Twitter and Facebook, do have
at least some search functionalities enabled. However, a vast array of them, such as
SnapChat and WhatsApp, are not searchable, which severely hampers monitoring
capabilities. Another issue is foreign language capabilities. Not only must entities possess
the knowledge base to identify potential social uprisings, they must be staffed with
analysts having foreign language proficiency in those areas. Yet another concern is the
potential for lack of cooperation between government, as well as private, entities. As seen
through the intelligence gathered prior to September 11, 2011, poor coordinating and
cross-organizational collaboration on the part of government agencies has catastrophic
potential. Heather Freedman of the US Army War College states that, “Despite the 9/11
Commission’s recommendations, including the creation of the Office of the Director of
National Intelligence, and institutions such as the National Counterterrorism Center, the
parochialism continues and information sharing across the IC remains a critical problem”
(Freedman, 2010, p. 5). Lastly, government entities such as the Department of Homeland
Security have had to publish their search terms and keywords in order to satisfy the
Freedom of Information Act (Cohen, 2012). Although an establishment of keywords and
phrases in crucial, this allows activists to utilize other terminology in order to escape
notice, once again creating an intelligence gap. Thus, context and identifying key people
of interest is also imperative.
It is now crucial to monitor social media websites (specifically Facebook and
Twitter) to remain aware of social perceptions and movements. Social media can quickly
promote or diminish an entity or ideal which can potentially incite other events.
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Furthermore, it can take events such as the Egyptian Revolution in the Middle East and
spread its ideas through the rest of world to create social unrest such as the Occupy
movements in the US (Stone, 2011). Activists in the Middle East found sympathy in the
Western World when posting about their demonstrations online, which ultimately
inspired activists in the US particularly to cause domestic unrest as a means to bringing
change to America. While the overarching idea in the Middle East and in the US was
ultimately to disintegrate overarching powers, the Middle East’s focus was on political
regime changes, and the US activists’ focus was on the financial industry. However, the
main takeaway for US activists was the power within the use of social media. Though the
real impact of social media is still incredibly difficult to gauge, it is ultimately imperative
to acknowledge.
Purpose of the Study
The purpose of this study is to explore how social media has made an impact on
social revolutions and the emphasis that should be placed on monitoring it. From the
research done in this study, hypervisibility as a result of social media usage will be
examined in order to demonstrate the need for analysis of social media, its postings, and
its authors. In addition, the two Ukrainian revolution case studies will highlight the
advances that social media have made in event organizing and in reporting incidents in
real time.
Informants on the ground, although still imperative and serving an integral
purpose, now need to be accompanied by strong social media intelligence gathering
capabilities. It is impossible to have informants everywhere that unrest plays out, but
watching the internet for the latest developments can yield very telling results. The
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internet can facilitate proactive crisis action planning as well as trend analysis for events.
In addition, the ability to monitor events, and possibly even view them (through mediums
such as YouTube), in real-time, cannot be emphasized enough for its potential
intelligence gathering contributions. Thus social media intelligence gathering must not
only monitor known social media outlets, but be able to ascertain other websites as well
which are facilitating social revolution.
Having put the two social revolutions in context, the purpose of this study will be
to highlight the necessity of this form of intelligence gathering. Intelligence gathering in
the physical world is no longer sufficient; monitoring the cyber realm is imperative to
national security. Furthermore, hiring analysts familiar with social media is now essential
as decision makers are struggling to catch up with understanding how social revolutions
are taking place. This study will show just how much the internet, and social media
specifically, affect social revolutions and make its participants so visible to the rest of the
world. It will also demonstrate the need for not only keywords and phrases, but for
monitoring contextual remarks and key people and places in addition.
Research Questions
There will be several research questions addressed in this study, which will all be
put into context within the two Ukrainian revolutions. To begin with, how have social
revolutions been aided by the internet? To this end, what specific social media websites
assist in social revolutions? The next question addressed will be, what has the impact of
social media been on social revolution? Following this will be how has hypervisibility
progressed and contributed to social revolutions?
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In what way social revolutions have been aided by the internet will be seen by
viewing its impact on the Ukrainian revolution which began in early late 2013 versus its
impact almost a decade prior on the Orange Revolution. The almost ten years in between
the end of the Orange Revolution and the beginning of the latter revolution in Ukraine
saw a social media explosion, and that explosion will be analyzed in the context of its
impact on social revolutions. Because the Orange Revolution took place before Twitter
and while Facebook was only just beginning, participants had to rely on other websites,
such as message boards, to convey their intentions. This will be seen in stark contrast to
the latter revolution in Ukraine, where social media took event planning and momentum
building to an entirely different level.
What social media outlets specifically can assist in social revolutions will be
looked at to determine what each can contribute. Whether it is Facebook, Twitter,
YouTube, or other sites, each one has its own unique facets. The ability to post
photographs to Facebook and Twitter gives observers the ability to actually view events
taking place. In addition, Facebook, through its timeline feature, gives viewers an actual
chronology to catalog incidents, in addition to posting events taking place in real-time.
Likewise, posts on Twitter also offer a real-time edge, and certain keywords, highlighted
by the use of hash tags, allow analysts to perform trend analysis quite straightforwardly.
YouTube is an important tool to utilize because videos can actually be viewed of events,
which allows for analysis of participants, time, and location. Other websites have their
own unique attributes, but presently these three are the most popular social media venues,
especially for organizing and proliferating information.
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The impact of these social media websites versus traditional online reporting will
then be assessed. While traditional websites such as news sources may give broad
overviews of events, social media provides opinions and a quicker turnaround for event
monitoring. What this has meant in the context of social revolutions will be an area of
great focus in this study, because it will allow decision makers to grasp how far-reaching
social media has become and how powerful its organizing capabilities are. Real-time
broadcasting of events through social media from activists on the ground can not only
incite the participation of others close by, but raise awareness and provoke events,
literally around the globe.
Next the focus will turn to hypervisibility, and how it has progressed and is
playing a role in social revolutions. As social media usage has become much more
commonplace, so too has the proliferation of information increased. Thus, background
information on participants as well as trends in activities have created an environment
where information on anyone or any event can be isolated with the right access and
keyword knowledge.
The study will also look at whether social revolutions have materialized more
quickly as a result of social media, and if so, how. Although social media can be an
instant mouthpiece to the world, certainly social revolutions predated social media. Thus
key observations will be how or if social media have incited social revolutions more
quickly than those which occurred previously.
Throughout this study, observation will take place as to what may occur if social
media monitoring is not in place. Even with monitoring strategies in place, events can
take place so quickly through social media that a response is not fast enough to do
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damage control. In addition to inciting activists, social media can serve as a powerful tool
to sway momentum in terms of public opinion. Thus, not only may activities take place
which were not caught in time, but public opinion may change, or other supporters may
broaden the movements. The pitfalls of not having monitored the Orange Revolution in
2004 as well as a decade later will be examined in here, to shed light on how social media
should be monitored in the future to capture such events.
Definition of Terms
The terms to define for the purpose of this study will mostly center on social
media. Thus, an overview of social media will be provided. In addition, the most popular
social media tools at this point are Twitter and Facebook, in terms of members and
widespread use internationally. How they came about and what these websites do, as well
as how they are used will be discussed additionally.
There are many websites which comprise social media, all with varying forms of
popularity. “Social media is the collective of online communications channels dedicated
to community-based input, interaction, content-sharing and collaboration” (TechTarget,
2015). One of the first major social media websites was MySpace, which began its
popularity in 2004, and brought together people online from all over the world to socially
network (Stenovec, 2011). Although it has since diminished in popularity, it was the
beginning of the social media movement which has seen websites such as Twitter and
Facebook have meteoric rises in membership.
Twitter is a social media tool launched in 2006 which allows the user up to 140
characters to post an update, fact, or whatever tidbit they want to share. Although the
number of actual Twitter user members still remains a mystery, the last official
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announcement from Twitter was over 271 million users (Koetsier, 2014, p. 1). One of its
most important aspects is that Twitter allows the user to post updates in real-time, which
can garner support locally and around the world for events. For the purposes of this
study, Twitter will be specifically looked at how it has become a catalyst for revolution,
and how it has worked as a means of communication when other forms have been
interrupted or prohibited.
Facebook is a social media website founded in 2004 at Harvard University. It
began as a tool to connect students at Harvard, then colleges across the country. In 2006,
Facebook became available to anyone with an email account and its popularity
skyrocketed. Estimates now state that the amount of users for Facebook is around 1.23
billion (Lee, 2014, p. 2). Like Twitter, Facebook allows users to report on events in realtime, as well as communicate with others when other forms are unavailable. Unlike
Twitter, Facebook allows the user to create and organize events online through Facebook
Event pages, as well as have groups collaborate together for a particular cause.
Nature of the Study
The nature of this study will be qualitative in methodology. A qualitative study
will best facilitate a deeper look at two social revolutions which take place a decade
apart. As Sonia Aspina posts in the Encyclopedia of Leadership, “Leadership scholars
seeking to answer questions about culture and meaning have found experimental and
quantitative methods to be insufficient on their own in explaining the phenomenon they
wish to study” (Ospina, 2004, p. 2). Because of the nature of comparing two social
revolutions through case studies, the qualitative research will most effectively enable the
culture, meaning, and circumstances to be represented.

14
This case study will also compare the two social revolutions taking place almost a
decade apart from each other. The objective of utilizing this time difference will be to
illustrate where the internet has come in that amount of time. The first case study will
show the effect the internet had on the Orange Revolution in Ukraine, and then the
second case study will show how much the conception of social media enhanced social
revolution in the revolution which began in Ukraine in late 2013. As put forth in the Sage
Handbook of Qualitative Research, “The name "case study" is emphasized by some of us
because it draws attention to the question of what specially can be learned about the
single case” (Stake & Lincoln, 2005, p. 443). Each of these social revolutions will present
an interesting analysis of how the internet, and now social media, impact social
movements.
The research method to be employed for this study will be a qualitative analysis
of first- and second-hand accounts of events which took place during the two Ukrainian
revolutions. The case study of the Orange Revolution will utilize online reports and
postings involved with that social movement. The following case study on the revolution
which began in Ukraine in 2013 will also contain online reports and postings, but will
additionally focus on social media activity as a catalyst for the revolution.
Relevance and Significance of the Study
The significance of this study will center around the constant social movement
which is rising and falling as a result of social media, and the necessity for decision
makers to understand just how powerful social media can be. The rapidity of the
transmission of information, combined with first-hand accounts on the ground, may
demonstrate how significant social media has become in social revolutions. In particular,
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this study is relevant as so many movements now gain ground through social media,
whether they are advocated by activist groups, government actors, or popular sentiment.
This study will add to the body of knowledge in the IC by conveying the
importance of social media intelligence gathering when put into cultural and geopolitical
context. Although there are reports which evaluate the effectiveness of the internet, and
more recently social media, on particular social revolutions, a comprehensive assessment
of these two social revolutions can show how much the internet has changed social
revolutions and indicate the escalating impacts of social media.
Assumptions and Limitations
Assumptions and limitations in this study will largely center on the fact that the
events of the latter Ukrainian Revolution are still taking place. While the hostilities
between Russia and Ukraine have died down currently, it is impossible to predict what
the final outcome will be or how much the internet and social media will play a part in
the final result of the situation in Ukraine. Thus, a major assumption in this case study
will be that the social revolution will continue there for the near future. Although events
have come essentially come to a standstill, final resolve has not been established.
Another assumption is that the internet, and specifically social media, will
continue functioning and not be rendered unusable. Even though this may seem
unthinkable with the constant reliance on the internet for basic day-to-day functioning,
hacking attacks have knocked several websites offline through foreign entities and
hacktivist groups such as Anonymous. Indeed, Anonymous maintains almost a constant
threat to Facebook, with specific threats surfacing from time to time, including one from
November 5, 2011 (darshads, 2011). Furthermore, several entities have even threatened
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to attack the main servers which support the internet in order to bring it to a halt. Russia
and Ukraine have already begun utilizing these types of attacks against each other, and
are likely to include them in their hostile activities moving forward.
Another assumption is that information that was distributed on social media and
utilized as examples for the purpose of this study are accurate, and that they were not
circulations of misinformation, either deliberate or not. Inherent to the fact that anyone
can use social media is the realization that anyone can post anything and claim to be
anyone or do anything that they would like. This in itself is an integral part of social
media intelligence gathering, as validating sources and information is crucial.
A limitation to this study will center on the ongoing nature of the revolution in
Ukraine, with no clear conclusion in sight. As such, it makes analysis of the end impact
on the revolution impossible. That being said, social media’s impact on inciting riots and
spreading social revolutionary ideals to the rest of the world is analyzable at least to the
extent of its impact up until now. Any further impact of social media on the revolution is
unpredictable.
Another limitation is the sheer size of the internet. The internet is limitless in its
nature, and, therefore, it is impossible to find everything relevant. Deep-web searches
may increase the effectiveness of social media intelligence gathering, but chat resources
such as Inter Relay Chats (IRCs) which lie behind log-ins make it impossible to monitor
everything posted online. Additionally, foreign language results may not turn up in their
entirety during searches, leaving vast amounts of data possibly unknown. Furthermore,
since much of the content during these two revolutions is in Russian or Ukrainian, a
language limitation will affect the contents of this study as well.
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A further limitation is the privacy settings which many social media users have
selected for their accounts. Perhaps in large part fueled by a need to protect their true
identities, information may be made unavailable to certain users, making complete
intelligence gathering impossible. Search engines specifically designed to peruse social
media websites may increase the likelihood of catching relevant incidents, but absolute
certainty of total coverage presents impracticality at this point.
Organization of the Study
The organization of this study will begin with a look at the literature available on
social revolutions in the past, as well as the Orange Revolution and the latter revolution
in Ukraine. Discussing how social revolutions took place prior to the advent of the
internet is crucial to understanding how differently they occur now. A case study on the
Orange Revolution will then examine how the internet played a role on the revolution in
Ukraine. Finally, a case study on the revolution in Ukraine which began in late 2013 will
look at current social media tools and how they can affect social revolutions. It is
significant that these studies take place in chronological order, as to observe the
progression in social revolutions with the use of social media.
Looking at how social revolutions took place before the internet and without
social media will shed light on how many organizations still handle social revolutions.
For so long, word of mouth and traditional media such as newspaper and television were
the main sources for passing along information on demonstrations, protests, and social
unrest. Although these mediums can still accurately report information, they are simply
just not as timely as social media; however, crisis action planning and disaster response
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teams in many areas still function as though these are the primary avenues to monitor,
missing out on crucial intelligence.
Following this will be the case study on the Orange Revolution, which was able to
successfully utilize the internet for its social movement purposes, and at a time when
social media was just beginning and not a factor for organizing. This case study will
allow observation of the effects of the internet and whether it sped along the process of
social revolution, especially in comparison to prior social revolutions. It will demonstrate
how the Orange Revolution successfully utilized the internet to garner support in
Ukraine, as well as throughout the western world. In addition, the Orange Revolution’s
use of the internet will show how incumbent President Viktor Yanukovych, his followers,
and the always-interested Russia were able to monitor the Orange Party’s responses,
goals, support, and plans.
Finally, the case study on the latter revolution in Ukraine will highlight
specifically the use of social media to demonstrate how much social revolutions have
changed. It will exhibit how quickly the call to social revolutions can take place, and the
effects that they can have on activists the world over. The latter Ukrainian Revolution
case study will contain examples of postings done in real-time on Facebook and Twitter,
which will forever live in the cyber realm. This revolution will also show how failure to
monitor social media can be particularly damaging, not only for governments in that area,
but for other governments around the world as well.
Confirmation of the magnitude and potential impacts of the internet and social
media is expected as a result of these case studies. The Ukrainian Revolution begun in
late 2013 in particular should showcase the effectiveness of Twitter and Facebook for
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social revolutionary gathering, and reinforce the overall power the internet now holds as
it makes users hypervisible to the rest of the observing world.
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LITERATURE REVIEW
Introduction to the Literature Review
A study on intelligence gathering during the social revolutions of the Orange
Revolution and the latter revolution in Ukraine will focus on the internet’s impact on
each respective revolution. The literature review portion of this study will begin with a
description of the theoretical framework being utilized in this study. For this purpose, the
framework will surround how the increased usage of social media is potentially aiding
social revolutions. Following this will be a review of the literature and resources
available on social media, and then to conclude the literature review will be an overview
of the critical literature available on the two Ukrainian revolutions.
While reviewing the available resources on the Orange Revolution and the recent
revolution in Ukraine, there will be several research questions being studied. To begin
with, in what ways has the internet aided social revolutions? After examining the impact
the internet has had, the internet will then be examined more granularly. Specifically,
what websites have assisted in social revolutions? These websites will be identified and
deliberated for their revolutionary contributions. The focus will then shift to how has the
hypervisibility of social media progressed and contributed to social revolutions?
Theoretical Framework
The theoretical framework will look at how social media is aiding social
revolutions through the concept of hypervisibility. Hypervisibility is the theory that social
media make personal lives incredibly open and readily available for public observation.
Mediums such as Twitter and Facebook have escalated this phenomenon by allowing
users to post practically anything whenever they desire, and from any location. The
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concept of hypervisibility was introduced by Andrew Keen in his book “#Digital Vertigo:
How Today’s Online Social Revolution is Dividing, Diminishing, and Disorienting Us.”
In it Keen states “Rather than virtual or second life, social media is actually becoming life
itself – the central and increasingly transparent stage of human existence” (Keen, 2012, p.
2). The contrast of the internet’s impact on the Orange Revolution in Ukraine with the
revolution ten years later will be shown through hypervisibility, with the purpose being to
examine how social media may serve as a catalyst for social revolutions.
Review of the Research Literature
A review of the literature surrounding social revolutions can be extensive, as
historians have been studying social revolutions for hundreds of years. Nonetheless, for
the scope of this study, literature regarding social media use in social revolutions has only
become more prominent in the last five years. This is due to the meteoric rise in social
media use as a whole. Internet use during the Orange Revolution has been well
documented, but its use will be viewed as a stepping stone for the purpose of this case
study. Literature and analysis surrounding the Ukrainian revolution a decade later is still
forthcoming, as conditions continued to deteriorate in that country. Hypervisibility has
really only been developed and critiqued narrowly. This has been done by evaluating the
concept as a whole, and not by applying it to specific circumstances, which is what this
study will seek to do.
Definition of Social Revolutions
Prior to performing case studies on the two social revolutions, it is necessary to
define what constitutes a social revolution. These types of revolutions have been in
existence for thousands of years, and they occur in many different forms. A social
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revolution can be for many reasons, including for ideological, political, and/or religious
motives.
Theda Skocpol wrote one of the most respected reviews of social revolution in
1979 with “States and Social Revolutions.” This work discussed the social revolutions
which transpired in France, Russia, and China. One of the main focuses of the book was
on conditions which create conditions for social revolution. Skocpol asserts that “Social
revolutions are rapid, basic transformations of a society’s state and class structures; and
they are accompanied and in part carried through by class-based revolts from below”
(Skocpol, 1979, p. 4). Given the revolutions that occurred in those countries, that
assertion was accurate; however, in recent revolutions this has evolved as upper and
lower classes battle for change. In addition, Skocpol defines what constitutes a successful
social revolution – “actual change of state and class structures” (Skocpol, 1979, p. 5).
As mentioned, since Skocpol wrote her book in 1979, the world has undergone
several social revolutions, and thus some of her assessments of social revolution require
updating. One such modification comes from Bailey Stone in “An Anatomy of
Revolution Revisited,” where he states that “Structural conditions may define the
possibilities for mass uprisings or the options available for consolidating state power in a
revolutionary situation, but they do not fully explain how particular groups act, what
options they pursue, or what possibilities they realize” (Stone, 2014, p. 19). This is
particularly important given the use of social media in social revolutions now and moving
forward, as it has altered how actions occur, how groups coordinate, and the different
networking possibilities it has made available.
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A Social Media Overview
A major focus of this thesis is on social media, its powerfulness, and how it knits
the world tighter together. With the internet, and social media specifically, information
sharing is constant and real-time, and concepts and ideas are able to travel to users
rapidly. Although there is debate as to how much influence and impact social media
actually has on social revolution, the evidence is mounting that it has become an integral
part of social revolution moving forward.
Much like the way the electrical grid connects people throughout the US and
throughout the world, so too does the internet. It functions like a tightly-knit web, and
when a portion of it is disrupted, it can have damaging effects on the entire system. Social
media’s function within the internet further brings people together from all over the
globe; people who otherwise would never have had contact are able to connect on a
regular basis. Duncan J. Watts, in his book “Six Degrees: The Science of a Connected
Age” discusses some of the issues with such connectivity, and states:
The trouble with systems like the power grid is that they are built up of many
components whose individual behavior is reasonably well understood (the physics
of power generation is nineteenth-century stuff) but whose collective behavior,
like that of football crowds and stock market investors, can be sometimes orderly
and sometimes chaotic, confusing, and even destructive (Watts, 2004, p. 24).
Given the explosion of social media in the last few years, it now seems impossible that a
world would now exist where social media would not play a major role. For this
generation and for generations moving forward, organizing and communicating depends
on social media usage. Should someday something limit the availability of the internet
and social media, it would create an enormous disruption on relationships and people’s
ability to connect and coordinate with others as a whole.
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Arguments against Social Media’s Impact
Although most agree that social media is now having an impact on social
revolution, there are some who feel that it does not facilitate the real change necessary for
a social revolution. Movindri Reddy argues in “Can Social Media Sustain a Revolution?”
that although social media can play an important role in revolution, it does not create an
environment for a lasting, sweeping social change. Reddy argues that even though
Social media is an important platform for mobilizing support, revolutionaries
cannot rely too heavily on it as it detracts from the kind of face-to-face
interactions that are necessary for revolutions, specifically structural
transformations that attempt to address the objectives of revolutionary
organizations (Reddy, 2013, p. 2).
Reddy’s point is that although social media can certainly perform an integral function in
social revolution, the elements most necessary for those revolutions involve a long,
sustained process and go on far longer than the often brief interest of social media
participants. To build off of Reddy’s point, Christopher Jones puts forth in his research
paper “Activism or Slacktivism? The Role of Social Media in Effecting Social Change”
that although social media can definitely affect social movements, that it has also created
a culture of “slacktivists” who only really participate in activities through their dataenabled devices and who are hesitant to engage in physically-present actions (Jones,
2013, p. 3).
Daniel P. Ritter and Alexander H. Trechsel also support this idea, through their
research aimed at comparing the Iranian revolution of 1977-1979 and the revolutions in
Egypt and Tunisia in 2011. They assert that although information and communications
technology certainly impact the process of revolution, its impact on the outcome is
conditional at best (Ritter & Trechsel, 2011). However, they do differ from Movindri
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Reddy’s perspective on social media’s impact by highlighting that through the process of
social revolution, social media plays a major role in domestic mobilization and global
awareness. These two factors can hold back or thrust a revolution forward, and thus they
do acknowledge the importance of social media.
The Orange Revolution
Given that is has been over a decade since the Orange Revolution transpired in
Ukraine, there has been a significant amount of research and analysis done on its origins
and how it was sustained. For the purposes of this thesis, we will not go through an indepth review of the revolution as a whole, but rather the internet’s impact and part in it.
Since the revolution took place in 2004, it was prior to the onset of social media.
Nonetheless, the internet and its ability to connect people from all over became evident
during the Orange Revolution.
Different sources vary on the percentage of Ukrainians who had internet access at
the time of the Orange Revolution. Miroslaw Kyj (2006) posts figures which say 1-2% of
the populace in “Internet Use in Ukraine’s Orange Revolution. Volodymyr Lysenko and
Kevin Desouza quote figures in their “Role of Internet-Based Information Flows and
Technologies in Electoral Revolutions: The Case of Ukraine’s Orange Revolution” of 9%
from prominent Ukrainian journalist Olena Prytula as well as all the way up to 15% by
Freedom House (Desouza, Lysenko, 2010, p. 11). Regardless of the actual figure, the
common consensus that all of these sources come to is that, despite the low percentage,
those who did have internet access in the country at that point were all extremely wellconnected individuals. These individuals tended to be leaders of the intellectual and
political circles, and thus had large followings. Thus, between those who did connect
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online, they were able to communicate their message to a vast amount of people through
word-of-mouth, SMS messages, and printed sources. Michael McFaul even goes on to
say in “Transitions from Postcommunism” that “Indeed, the Orange Revolution…may
have been the first in history to be organized largely online” (McFaul, 2005, p. 8).
Additionally, the internet played an important role in the Orange Revolution due
to the fact that it was a media source not yet regulated by government entities. It was
well-known that print and television media were almost completely controlled by the
Ukrainian (or sometimes Russian) government, but due to the newness of the internet, the
government had yet to set controls or find effective ways of monitoring its content
(Goldstein, 2007); therefore, the internet served not only as an effective means for
organizing and spreading the Orange Revolution movement, but also to report to
supporters worldwide on its status and triumphs.
The 2014 Ukrainian Revolution
Although the revolution in Ukraine is ongoing, the mark of social media on the
events there is undeniable. From organizing to spreading the plight of both sides
throughout the world, social media has had a major impact. Analysis of the revolution
and its contributing components continues to be forthcoming, and thus the sources
utilized will be news articles, as well as first-hand examples of social media postings
which have had a far-reaching impact.
The most poignant examples of social media usage have been through the
mediums of Twitter, Facebook, and YouTube. These have proven to be the sources most
utilized and most influential through the duration of the revolution. A 2014 article in the
Huffington Post reports on Twitter usage in the Ukrainian Revolution specifically,
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reporting at times as many as 30,000 Tweets per hour, and some days 250,000 Tweets per
day (Metzger, 2014). The article also evaluates the languages of the content posted,
reporting that as English-language postings on the events rose, Ukrainian/Russian
postings did not decrease; rather, these English-language postings were indicative of the
reach and effect that the events were having in the Western world as well (Metzger,
2014).
Hypervisibility
Hypervisibility is a concept introduced by Andrew Keen in his work “Digital
Vertical: How Today’s Online Social Revolution is Dividing, Diminishing, and
Disorienting Us.” He claims that through the internet, and specifically through social
media, people’s lives have become almost completely transparent as a result of their
postings and activities. As a result, these postings have been catalogued and live on
forever in the cyber world. As Keen states, “We would have lived our lives differently if
we had known they would one day be searchable” (Keen, 2012, p. 1). For the purpose of
this thesis, hypervisibility will be viewed in the context of how online social media
postings are searchable and how it facilitates analysis during social revolution. These
trending posts have allowed events to spread, both at physical locations and in online
sentiment building. In addition, these social media postings make planning details
transparent not only to participants, but also to governing institutions and law
enforcement as well.
A review of Keen’s work by Stanford University’s Chi Ling Chan goes on to
further state that, “Modern society is already in a social revolution, and as all revolutions
go, no one knows how it will end” (Chan, 2013, p. 1). Chan’s point is that by posting
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online, people contribute to social revolution, whether on purpose or not. The entire
social media movement is a social revolution, and with each posting, everyone becomes
more visible. Thus, Chan’s furthers that although social media is a part of social
revolution over time, it is not necessarily bringing about the social changes needed for a
sweeping social revolution.
Review of the Methodological Literature
Although there has been extensive study on the Orange Revolution in Ukraine,
and extensive news reporting on the more recent revolution, there have been no studies
comparing the differences in how media has facilitated the two revolutionary events.
These indicators could be crucial to identify emerging movements going forward, and
thus are necessary to extrapolate.
Comparison of the Two Revolutions in Ukraine
From a political standpoint, there has certainly been extensive analysis done on
both the 2004 and the 2014 revolutions in Ukraine. The reasons for them, Russia’s
involvement in them, and the far-reaching implications of their manifestations have all
been studied. However, this thesis aims to address the dissimilarities and parallels which
exist between their respective intensification and extensiveness. Because of the recent
nature of the latter revolution, analysis is still forthcoming, which is why an intelligence
gap exists. With so much attention devoted to how best deal with the current situation,
including remedying it and bringing it to a satisfactory closure, the big picture does not
yet include analysis between the two events. The devotion of resources currently is to
maintaining a ceasefire and mitigating Russia’s influence in the Ukrainian events.
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Examination of the Proliferation of Information Leading up to and during the
Orange Revolution
In the time leading up to the Orange Revolution in Ukraine in 2004, most media
in the country was either state-controlled or heavily influenced by the state under
President Leonid Kuchma. This included print as well as television media. With the
advent of the internet and the growing usage of mobile phones, this lent itself to the
opposition trying to organize on a mass scale without attracting unwanted attention. It
also made it much more difficult to identify who those key organizers were at the time,
since there was no formal infrastructure in place to monitor this new media and determine
physical identities for online personas.
In 2000, a high-profile journalist and government critic, Georghi Gongadze, was
murdered in a very suspect manner, and the follow-up government investigation and
alleged involvement of Kuchma’s office led to the online publication Ukrainska Pravda
to spike in popularity with its presentation of the evidence (Desouza, 2010). Because
Viktor Yanukovych was supported by the Russians and had indicated he would not
pursue criminal charges against Kuchma for this murder (as well as other issues),
Kuchma had hand-picked him to be his successor in office. Several rounds of elections
took place in late 2004, with initial votes too close to call, and a run-off vote followed
with Yanukovych declared the winner. As a result, many in Ukraine and in pro-Western
countries cried foul amid allegations of corruption and voter intimidation.
As the situation deteriorated in the presidential elections between Viktor
Yanukovych and Viktor Yushchenko to include the severe poisoning of Yushchenko, the
support of Yushchenko began to organize. As discussed previously, there was not a
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significant volume of Ukrainian citizens with internet access; however, those who did
have it were well-connected individuals in the academic and political arenas. The online
infrastructure put into place during the Heorhiy Gongadze scandal thus facilitated that
same Kuchma-turned-Yanukovych opposition movement to organize and mobilize.
Examination of the Proliferation of Information Leading up to and during the 2014
Ukrainian Revolution
Being that the latest Ukrainian Revolution is so recent and still without a
resolution, a case study best demonstrates the impacts of social media throughout the
events in Ukraine. Although there has been extensive analysis performed on the
geopolitical events, a thorough examination of the overall impact of social media usage
outside of news stories is what this thesis intends to address. Compared to revolutions
which took place up to as recently as a decade ago, this revolution was on far more
display on the world stage.
To that end, social media has facilitated the spread of information regarding
organizing efforts, alleged mistreatments, and most recently displaying graphic images of
the fighting in Eastern Ukraine. YouTube videos showed protestors in Kiev, while
messaging services allowed them to organize. In addition, geo-tagging features on mobile
phones displayed not only the location of protestors and activists, but also of soldiers
fighting, from both the Ukrainian and Russian sides. This has ushered in a new necessity
for creating strategy during warfare – social media monitoring. To that end, opposition
movements have developed methods for monitoring social media as well in order to
anticipate whereabouts and actions.
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Chapter 2 Summary
Social revolution has been studied at length throughout history, and has been
analyzed for its evolution over time. Internet usage during the Orange Revolution
transformed organizing and networking during social revolutions, taking those aspects to
a different level with the sheer volume and rapidity of communication. It was one of the
first, if not the first revolution, where the internet played a role which led to it
significantly impacting the outcome. It allowed events to be played out on the world
stage with much quicker reporting, and with much more first-hand experience. Since it
has been over a decade since the Orange Revolution occurred, there has been much
analysis on its origins, events, and impacts.
A decade after the Orange Revolution, not only had the situation in Ukraine
transformed, but so had the internet. The political situation in Ukraine had increased
tensions with Moscow to Soviet levels of distrust and acrimony. In addition, the internet
had transformed to include social media as well, which allowed for real-time postings and
organizing of events occurring. Trend analysis of events and locations became much
easier as a result; not just for those in close proximity to the events, but for supporters and
those monitoring worldwide. Given that tensions in Ukraine persisted for over a year,
there has been significant reporting and analysis on the events there. Nonetheless, there
has not been a comprehensive study to compare the two revolutions with respect to how
hypervisibility has affected, and possibly escalated, this social revolution.
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METHODOLOGY
Introduction
The goal of this research was to determine if hypervisibility through social media
serves as a catalyst for social revolution. A qualitative study was chosen to best
investigate the events surrounding the social revolutionary events in Ukraine. To that end,
the utilization of case studies is best to examine and compare the two revolutions. The
case studies of the revolutions in Ukraine were selected for this research based on their
correspondence with the rise of the internet during the first revolution and the extreme
usage of social media during the second. The inability to make contact with those
actually involved in the conflicts eliminated quantitative research as a viable option. In
addition, the vast amount of information to review and analyze was more conducive to
case studies.
Research Design
A qualitative study was selected for this research based on the fact that it allowed
an in-depth study of the two events. A quantitative study would not have been the best
option for this research for several reasons. To begin with, specific and accurate metrics
on internet and social media use are nearly impossible to attain. Additionally, surveying
or corresponding with participants would have been extremely difficult given language
and geographic barriers. Lastly, it would have been extremely difficult to eliminate bias
and select a fair, representative sampling.
Case studies were selected as the research design due to the in-depth, comparative
nature of the study in order to see how much (or how little) social media’s affect has been
in the last ten years on social revolution. The idea behind this was to demonstrate the
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necessity for social media monitoring and analysis in order to gauge public sentiment and
political atmospheres for those looking to conduct assessments on the social and political
landscapes in the world. Hypervisibility was the theoretical framework through which the
case studies were performed due to its applicability in the social media world, and how
social media postings lend an air of intense visibility into trends, upcoming events, and
social movements.
Initial research was done on the causation for each of the two revolutions in
Ukraine, and this involved news reports and previous studies done (in the case of the
Orange Revolution). In the case of the first revolution, much of the content is either been
removed or is not searchable. Due to the fact that much of the content being posted was
on closed-circuit forums and behind a log-in, actually searching this content does not
constitute open source investigations. This, in combination with the language barrier,
made reliance on second-hand accounts and reports of the information imperative. For
the second revolution, more specific research involved searching through social media
postings based on content as well as identifying postings which had attracted attention on
news outlets based on either its content or its reach. The evolution of social media also
brought with it a much more feasible way of accessing the data first-hand. Certain
keywords were utilized, including specific locations (especially those where conflict was
known to occur) as well as threat terms such as protest, fight, and shooting. In addition,
key actors and their social media accounts were analyzed due to their networks and
influence.
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Selection of Cases
The selection of the cases of the Orange Revolution and the ongoing conflict in
Ukraine which began in 2013 was very strategic in nature given that the first revolution
coincided quite closely with the skyrocketing use of the internet and then the latter with
the explosion of social media usage. The strategy behind this was to demonstrate how
much the internet and its effects have evolved over the past decade. Although the internet
played a significant role in the Orange Revolution, traditional methods of organization
such as word-of-mouth were key in mobilizing participants. By 2013, social media had
become so dominant and key to communication that it was integral to organizing efforts.
In the early 2000s, when the Orange Revolution took place, the internet was
quickly growing and its usage base expanding. It was events such as the Orange
Revolution which demonstrated how far its reach was becoming and how networked it
had the potential to make users. Although the internet user base in Ukraine was a
relatively small portion of the populace, it was still effectively utilized in order to reach
the key nodes who could then relay information on to their connections. Furthermore, the
internet’s ability to broadcast events to the rest of the world is what brought so much
attention to the situation. The validity of the 2004 presidential election results, as well as
the ensuing public outcry and peaceful protests in the Kiev center Maidan, were quickly
transmitted to the rest of the world via the internet.
By 2013, when the recent conflict in Ukraine began, social media had become
well-established, and via several different platforms. Websites and chat rooms were no
longer the main means of transmitting information via the internet as they had been a
decade earlier. Although these continue to expand and evolve, social media such as
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Twitter, Facebook, YouTube, and photo-sharing sites (such as Instagram) were all wellestablished with user-bases in the millions (if not billions). Even though some countries,
such as Iran and China, had blocked access to these, social media use in Ukraine was
considerable. Thus it became an ideal case study as so much of what has transpired since
2014 has been posted online in real-time for the rest of the world to watch, search for,
and analyze. Social media during this latter conflict saw it begin with relative
peacefulness as the Orange Revolution was sustained by, and then quickly escalate into
dramatic, and often violent, clashes.
Data Collection
The data collection for this thesis was performed in two diverse ways after the
initial research and background on the events themselves. That initial collection included
looking to scholarly, historical resources which had been peer reviewed in the field of
social revolution, which led to Theda Skocpol and many who have since critiqued and
added to her research. In addition, research included probing for an idea corresponding
with the prominence of social media in recent years, which is how Andrew Keen’s
Digital Vertigo: How Today's Online Social Revolution Is Dividing, Diminishing, and
Disorienting Us was happened upon.
After that point, depending on which revolution in Ukraine was being focused on,
is where the research diversified. The first revolution, the Orange Revolution, was
researched mainly by looking for historical analysis of what led to the event as well as the
event itself. News sources were consulted for historical accounts, with significant work
done to limit selection bias (either pro-Russian or pro-Ukrainian) as much as possible.
This was done by examining the authors themselves, their political leanings, and any
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possible government ties. Exploration into primary sources, such chat rooms and blogs,
were looked into as well. Results in this area were limited in nature given the maturity of
databases in 2004, as well as the navigability of those sources.
The latter Ukrainian Revolution was researched in a mostly dissimilar manner.
Although it began news source searching just like the previous revolution, it then went to
performing searches on the specific social media sites themselves. Specific keyword
searches were utilized on each of the social media sites, employing triangulation as well
in the searches for specific users which had been identified as influential through other
social media and news outlets sources. For Facebook, Instagram, and YouTube, this
technique proved the most fruitful. On Twitter, this worked, along with Boolean search
strings in order to make the most efficient use of the queries.
Data Analysis
In order to analyze the data, a matrix will be utilized in order to determine the
impacts of each criterion. This criterion was established due to themes and observations
established during the research cycle. The two Ukrainian revolutions will be analyzed
against several comparative variables, and assigned numerical values based on how large
of an impact each one had on each respective revolution. The numerical values will be set
from a scale of zero to five, with zero being no impact at all and five being a strongly
significant impact on the outcome. These variables will then be totaled in order to
determine which revolution contained the most criteria, and then analyzed for any
markedly varying scores as a result of their identified impacts.
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Table 1 Variables in the Orange Revolution and the 2014 Ukrainian Revolution
Orange
Revolution

2014 Ukrainian
Revolution

Political unrest
Social unrest
Russian involvement
Websites
International attention
Internal interests
Chat rooms
Computers
Wireless-connected
devices
Social Media
Re-posting content
Impact of organized
events
Resolution of revolution
Total

Credibility
In order to maintain creditability for the research, it was designed to limit bias.
There was no actual contact with those whose posted content was used in this study so as
to avoid any emotional attachment to the subjects. The data was collected from multiple
viewpoints so as not to come to a biased conclusion as well. Those involved from the
Russian standpoint, the Ukrainian standpoint, as well as Western observations are
included here. Furthermore, in an effort to limit ethical issues, social media postings were
selected solely based on their content and not based on who posted the content. The case
studies are also designed to protect the anonymity of the content posters as much as
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possible, in particular those whose social media posts were included in this study. No
additional analysis was performed on Twitter handles in order to determine real-world
identities or locations if they were not already publicly available.
Ethical Issues
Although there do not appear to be significant ethical issues associated with these
case studies, it is important to note that no direct contact with any of the participants in
the Orange Revolution or the latter revolution in Ukraine was established for the purpose
of this research. While it is highly likely that there is an overarching entity (whether
Russian or Ukrainian) monitoring the participants, this research did not seek to divulge
real-world identities of online personas. Even though some social media users do provide
their real-world information, such as name, location, and place of employment, the author
did not seek to identify these items not already included in their respective social media
profiles. In addition, any of the content utilized as examples for this thesis will all be
pulled from publicly-available information – that is, nothing will be hacked or cracked
from privately-held social media accounts.
Chapter 3 Summary
In order to best demonstrate if hypervisibility through social media has been
become a catalyst for social revolution, two qualitative case studies from Ukraine were
selected. Data from the first revolution came mostly through secondary sources due to the
status of search engines and the internet at that time. Information from the second
revolution was grabbed in large part from primary sources using specially designed
keyword searches. Limits were established in order to avoid bias and in order to maintain
ethical standards, especially in the area of representing multiple viewpoints of the events
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which occurred in Ukraine. The data from these case studies of revolution in Ukraine will
be presented and analyzed in the following chapter.
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RESULTS
Introduction
The two revolutions in Ukraine, a decade apart, both utilized the internet as a
means of furthering the causes of each side. The decade between the two revolutions saw
enormous advancements in the use of the internet and its networking capabilities, and
thus becomes an optimal case study on whether social media may serve as a catalyst in
order to advance social revolution, and at an expedited rate. The results section of this
thesis will look to examine examples from both revolutions in order to address each of
the research questions outlined previously. The examples from the Orange Revolution
will be of chat room conversations, while examples from the current ongoing revolution
will feature social media postings, all publicly-available in nature. The latter revolution
has myriad of social media examples, so those deemed to have had a significant impact or
exercised substantial influence will be the ones analyzed. Data and analysis from the
Orange Revolution will be presented first, and then data and analysis from the 2014
Ukrainian Revolution will then be examined in each section. Once each of the research
questions has been addressed, a summary of the results will be presented.
There will be several research questions addressed in this study, which will all be
put into context within the two Ukrainian revolutions. To begin with, how have social
revolutions been aided by the internet? To this end, what specific websites assist in social
revolutions? Finally, the last question addressed will be how has the hypervisibility of
social media progressed and contributed to social revolutions?
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Data and Analysis
The following research questions will be examined in order to determine if
hypervisibility through social media usage has served as a catalyst for social revolution
through the two case studies of the revolutions in Ukraine. The theoretical framework of
hypervisibility will be examined for how the internet and social media have made users’
lives so transparent that they live out their lives through the guise of their online
personas. Ultimately, this study will look to determine if this hypervisibility creates more
of a culture of activism or slacktivism. Theda Skocpol included activism in the physical
world and its potential to accomplish a social revolution in her dissertation on social
revolution. Conversely, Christopher Jones discusses a culture of slacktivism, which
materializes online, but is actually unable to foster the conditions for social revolution to
completely transpire in the physical world.
How have social revolutions been aided by the internet?
As discussed previously, social revolutions have been active in myriad forms
since the beginning of mankind. As society has evolved, so too have social revolutions.
Word of mouth gave way to print media, which then led to the radio and the television,
and now to the internet and social media. Whether or not the internet (and specifically
social media) can actually achieve a full social revolution will be discussed in the
conclusion of this study; however, its presence and contributions must be accounted for
regardless of how effective they may be.
By the time of the Orange Revolution in 2004, the internet had been around for
about ten years, and its usage around the globe had become much more commonplace.
The conflict in the former Yugoslavian states in the 1990s was the first to really utilize
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the internet in any capacity, but its usage remained rudimentary. By 2004, however, the
internet had shown itself to be an effective means of communication and additional
websites were being aggressively created. Ukraine, under former President Leonid
Kuchma, was going through several scandals which the mainstream print and television
media was obscuring due to the heavy censorship of the government. As a result, a
website was created by journalist Georghi Gongadze entitled “Ukrayinska Pravda
(Ukrainian Truth)”, which became a forum for political dissent and unrest to discuss
opposition to the Kuchma government (Kyj, Internet use in Ukraine’s Orange
Revolution, p. 73). The website remained uncensored due to the Ukrainian government’s
lack of ability to censor it at that time due to the relative newness of it and an inability to
fully monitor it for opposition sentiment. This lent itself to be a breeding ground for
grassroots unrest to voice dissent and begin collaborating.
While the amount of regular internet users at that time in Ukraine remained
relatively low, those with access to the internet proved to be influential and wellnetworked individuals who could effectively communicate and organize masses. This
become even more apparent when Georghi Gongadze was beheaded and the 2004
presidential election results came into question for fraud. Internet usage spiked for the
opposition movement at this point, and it was also at this point that it became much more
organized and the peaceful protest movement in downtown Kiev took hold, which
became dubbed the Orange Revolution. A noteworthy aspect of the Orange Revolution
was the inclusion of the young population in its activities, particularly on the side of
Viktor Yuschenko. With the mobilization of youth came growing awareness of the
internet and its capabilities to organize and spread information. Viktor Yanukovych’s
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camp, on the other hand, appealed more to the older demographic, which was not
accustomed to using computers and the internet to spread information. Website records
from the time period surrounding the elections which led to the Orange Revolution and
summarily the Orange Revolution itself report stark contrasts in visitors, depending with
which political stance they sympathized with. Myroslaw Kyj states that “The
organizational benefits of the web allowed Pora [youth] activists to bond and direct
action. These two factors proved to be formidable strategic advantages” (Kyj, Internet use
in Ukraine’s Orange Revolution, p. 79-80).
When the 2014 Ukrainian Revolution began almost a decade later, internet usage
had completely been absorbed in everyday culture in almost every developed nation in
the world. With this came further evolution of the internet and its capabilities, with the
onset of social media in the late 2000s. By 2014, social media had become an integral
part of everyday life, with smart phones, tablets, and computers enabling a constantlyconnected culture. The 2014 Ukrainian Revolution was prompted by a decision by thenpresident Viktor Yanukovych at the last minute to pivot on a previous intention to sign an
agreement which would bring Ukraine closer to the European Union through an
association agreement which would have given Ukraine funding in exchange for reforms.
When Yanukovych refused to sign the agreement, widespread opposition fueled
with leftover sentiments from Yanukovych’s alleged corruption prior to the Orange
Revolution spilled over once again, and this time the results did not remain peaceful.
Mustafa Nayyem, a well-known journalist in Ukraine, took to Facebook and and authored
a post (Figure 1, below) to put together a concerted effort to have opposition gather in
Kiev’s city center Maidan that night. That posting would the first of many which would
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facilitate organizational efforts throughtout this revolution, and which would serve as a
mouth-piece to an international audience.

Figure 1. Facebook Call to Action by Mustafa Nayyem
(http://euromaidanpress.com/2014/08/28/ukraine-for-dummies-part-1-the-revolution/, 2014)

As the 2014 Ukrainain Revolution progressed, social media played a vital role on
both sides of the conflict. Firstly, it allowed each side the ability to organize for events
and to discuss and comment on next steps. Next, it allowed each side to broadcast in realtime events which were occurring and providing situational awareness to others, some of
which contained very graphic and violent content which news sources likely would not
have broadcast. Lastly, both sides were able to closely monitor the oppositite group for
plans, sentiment, support, and overall morale.
What specific websites assisted in the social revolutions in Ukraine?
Through the case studies of the two Ukrainian revolutions, several websites were
identified that played an integral role in organizing the grassroots movements which led
to the revolutions. Websites which played an essential role in the first revolution had
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faded in popularity by the time of the second revolution, haven given way to the social
media phenomenon which was able to more quickly reach a wider audience on readily
accessible devices which were not even conceptualized by the general public in 2004.
Several websites were used throughout the Orange Revolution. The most effective
ones were utilized by the Orange, pro-Western bloc of Viktor Yuschenko, but the proRussian bloc of Viktor Yanukovych definitely had an online presence as well. Websites
were designed with several different intents in mind and reached a wide audience.
Indeed, internet usage at the beginning of the Orange Revolution spiked 39.6%, in large
part to the Orange opposition movement looking for news reporting and collaboration
that was not sympathetic to Viktor Yanukovych (Wilson, 2005, p. 132). Major sites for
the Orange side were Ukrayinska Pravda (www.pravda.com.ua), Obozrevatel
(http://www.obozrevatel.com),

Maidan

(http://eng.maidan.org.ua),

Obkom

(www.obkom.net.ua), and Glavred (http://www.glavred.info), and these served as the
major collaborative forums and news outlets during the Orange Revolution for the
opposition group. The first site, Ukrayinska Pravda, was the site moderated by Georghi
Gongazde in order to expose corruption under the Kuchma regime. After Gongazde was
beheaded and the Orange Revolution took off, it became known to the opposition
movement as the main source by far for factual news (Hilleary, 2014). According to Kyj,
Ukrayinska Pravda far exceed visitors in comparison to other sites (Kyj, Internet use in
Ukraine’s Orange Revolution, 2006). An aspect unique to the pro-Yuschenko sites was
the content appearing in Ukrainian, Russian, and English, which allowed the website to
be consumed by users all over the world. The pro-Yanukovych websites were mainly all
in Russian, and thus reached a much narrower audience.
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Conversely, although as not well maintained and utilized as the Orange side’s
websites, the Yanukovych bloc utilized the internet as well. The main websites
advocating for the pro-Russian side (and perhaps even facilitated by the Russians) were
http://www.provokator.com.ua and www.aznews.narod.ru. However, on the Yanukovych
side, the internet did not play as big a role due to several factors, which included a
generally older support base unaccustomed to utilizing the internet, a reliance on
traditional media (such as television and print resources), and content almost entirely
based in the Russian language which could not reach as many viewers. Lastly, there was
another set of websites used by the Yanukovych side, which were deceitful in nature. The
purpose of these websites was to appear as news sites, but to actually be politically
motivated

propoganda

sites

set

up

by

Viktor

Yanukovych’s

side,

with

http://www.temnik.com.ua, http://www.proua.com, and http://www.for-ua.com being the
lead websites for this type of propaganda site (Wilson, 2005, p. 132). One of those sites,
http://www.proua.com, attracted a significant amount of traffic during the Orange
Revolution due to its self-representation as a news site.
The rise of social media through the late 2000s led to its strong contributions in
the 2014 Ukrainain Revolution. Although many websites were utilized through this
revolution, social media were the real signifcant contributor sites to the events which took
place. Social media allowed users to collaborate and post updates in real-time, something
that had not been an option in the previous Ukrainian revolution. Facebook and Twitter
led the way with usage popularity, and then several other sites followed behind. The most
significant other social media sites utilized were YouTube and Instagram, but Facebook
and Twitter far outweighed their use.
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As mentioned previously in Figure 1, a Facebook posting by journalist Mustafa
Nayyem initiated the physical gathering at the Kiev center Maidan which realistically
began the 2014 Ukrainian Revolution. Other events certainly contributed and led up to
that, but that social media posting brought together and centralized the efforts being
made. While that Facebook post served to bring together the opposition movement inside
Ukraine to mobilize, it was another social media posting which really brought the
struggle in Ukraine to the rest of the world. It came from YouTube, and it was posted by
a woman, Yulia Marushevska, and entitled “I am a Ukrainian.” In the video, the female
pleads for freedom and shows footage of the situation ongoing in Kiev. The video itself
received over 8.5 million views and was well-known the world over.

Figure 2. “I am a Ukrainian” YouTube video (Roar, 2014)

As the revolution waged on throughout 2014, Facebook event pages like the one
seen here were used to organize and strengthen the opposition cause:

48

Figure 3. Facebook event posting of Polish planned event for pro-Ukrainian support in Kiev
(UE, 2014)

Event pages such as these were used to establish a common location as well as determine
how many people would be in attendance. On the pro-Russian side, it also allowed easy
monitoring for participants in the grassroots opposition movement, as event pages
provided details as to when and where events were occuring, and who exactly would be
in attendance.
When broken down and analyzed, Facebook and Twitter served (in large part)
two distint functions during the revolution. Although they may have overlapped in some
cases, “Facebook was used to create content targeted to a domestic audience, Twitter
appeared to be a tool to convey information about the protest to the rest of the world and
to draw the attention of the international community” (Metzger, How Ukrainian
protestors are using Twitter and Facebook, 2013). This is well-illustrated by the postings
seen on Facebook which were used to mobilize and organize, and the Twitter postings
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which were used to comment and update, such as the one seen here from a Kyiv Post
journalist:

Figure 4. Twitter update on situation in Kiev (Miller, 2014)

The combination of the different social media platforms, while serving different functions
throughout the revolution, made it possible for millions of people to either watch from
afar or participate directly in the events which comprised the 2014 Ukrainian Revolution.
How has the hypervisibility of social media progressed and contributed to social
revolutions?
Hypervisibility as a concept is the theory that social media make personal lives
incredibly open and readily available for public observation. This was well demonstrated
as the events of the 2014 Ukrainian Revolution began playing out on smartphones and
internet-connected devices. Due to the absence of social media in 2004 when the Orange
Revolution occurred, this section will focus on the 2014 Ukrainian Revolution and social
media’s presence within it.
Due to the hypervisible nature of social media, it allowed the 2014 Ukrainian
Revolution to progress because of the information it allowed to be shared and the
timeliness it which it was communicated. Whether or not social media was the main
factor in the 2014 revolution can be debated; however, its presence and high utilization
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cannot be omitted. Social media was used by participants on both sides of the conflict,
and for myriad different reasons. Some used the sites to organize events. Others used the
sites to convey their opinions and garner support. Still others used social media as a way
to have a mouthpiece to the rest of the world to show what they were doing and how they
were participating. In the example below in Figure 5, this Russian soldier even posted
photos of himself in Ukrainian territory on Instagram with the geolocation enabled,
which allowed the rest of the world to see that the Russians were active in Ukrainian
territory despite their denials, and where exactly they were stationed. The posts were
summarily removed (also in Figure 5), albeit it is unknown if they were removed by the
Russian government or the user himself.

Figure 5. Russian soldier utilizing Instagram (McCarthy, 2014)

In all these cases, social media made it so that the actions of the participants were
completely transparent to the watching and monitoring world, much more than they
would have been through traditional media, blogs, and news websites. Social media made
the reporting real-time, with location information, and provided information as to who
was collaborating with whom, making monitoring and situational awareness extremely
pragmatic.
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Chapter 4 Summary
The decade between the Orange Revolution and the 2014 Ukrainian Revolution
coincided with the meteoric rise in social media usage which took place during that time.
The internet certainly was a part of the events leading up to and during the Orange
Revolution. The 2014 Ukrainian Revolution definitely utilized heavy social media usage
on both sides of the conflict. However, there were several assorted variables which
effects on the revolutions, and they are outlined below in a matrix to demonstrate the
impacts they had on each respective revolution:

Political unrest
Social unrest
Russian involvement
Websites
International attention
Internal interests
Chat rooms
Computers

Orange
Revolution
5
5
5
5
3
5
5
5

2014 Ukrainian
Revolution
5
5
5
1
5
5
1
1

Wireless-connected
devices
0
5
Social Media
0
5
Re-posting content
1
5
Impact of organized
events
5
3
Resolution of revolution
5
1
Total
49
47
Table 2 Variable Impacts on the Orange Revolution and the 2014 Ukrainian Revolution

Although the final scores are seemingly close in total, the disparity between
several key factors, which include the presence of wireless-connected devices and social
media in the latter revolution, told a bigger story. In addition, the last category,
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Resolution of Revolution (which is arguably the most important factor to any revolution)
also has a large disparity on the scale due to the risk of the tensions stemming from the
2014 Ukrainian Revolutions igniting once again. Many of the other factors seen
throughout one revolution were also present in the other, such as social unrest and
Russian involvement, which make these factors less deciding as the others.
Having now examined the two revolutions in Ukraine, the conclusion section will
look at how much impact the internet and its evolution (including social media’s debut
and evolution) ultimately had on the events and outcome of the two revolutions, and
whether the hypervisibility of social media does serve as a catalyst for social revolution.
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CONCLUSION
Introduction
This conclusion will determine whether the internet made a significant impact on
the formation of events and ultimately, the outcome of both Ukrainian revolutions. As
decision makers account for the internet’s (and now specifically, social media’s)
involvement in events internationally, these impacts will be evaluated to determine
whether or not its effect is really measurable and significant. Hypervisibility as a reality
has also emerged as a result of the proliferation of social media use, and will be evaluated
here to determine its effectiveness (or ineffectiveness) on social revolution.
A summary of the study will reflect on internet and social media usage in the
Ukrainian Revolutions, what constituted the research, and issues encountered throughout.
The focus will then shift to the findings, where the results of the research will be
discussed and presented. These will be put into context with previous research performed
on social revolution as discussed in the literature review, which discussed necessary
components for social revolution. They will also be put into context with the theoretical
framework of hypervisibility as a result of social media usage. To follow, implications
for practice will be discussed, which will ultimately state how social media usage can
affect social revolution, and to what extent. The areas for further research will then be
presented, with many of these areas still quickly developing as social media evolves and
usage spreads. Lastly, the conclusion will highlight the key takeaways from the study,
specifically addressing social media’s impact on social revolution and any limits it has to
actually bringing about social change.
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Summary of the Study
The two Ukrainian Revolutions effectively demonstrate how quickly the internet
has evolved in the last decade, and as such, were the subjects of qualitative case studies.
During the Orange Revolution, there was not a high degree of internet connectivity;
however, those with access were well-networked individuals who were able to have a far
reach among sympathizers. Conversely, in the latter Ukrainian Revolution, social media
usage on mobile devices was the main avenue of communication and organization. The
purpose of the study was to determine if hypervisibility as a result of social media usage
served as a catalyst to bring about social revolution.
The research was comprised of a few diverse factors. The defining of social
revolution itself was based on previous research completed by experts such as Theda
Skocpol on social revolutions which included (but were not limited to) revolutions which
occurred in France, Russia, and China. When the Orange Revolution was examined, it
relied heavily on second-hand accounts and news reports due to the closed-circuit nature
of internet chat room communication in 2004. The examination of the latter Ukrainian
Revolution, which also relied on second-hand accounts and news report, was able to
utilize actual first-hand social media postings which were made publicly available.
Throughout the duration of the study, there was a pair of issues which arose.
Namely, when analyzing the 2014 Ukrainian Revolution, the vast amount of social media
postings made it impossible to address all of them. Thus, those which had the furthest
reach or the most notoriety due to re-postings, shares, and media coverage were the ones
chosen to be a part of this study. In addition, the language barrier made analyzing some
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content difficult, as translation services are not always reliable to effectively provide real
meaning and context behind postings.
Discussion of the Findings
Preliminary assumptions for the effects of the internet and social media on social
revolution were that they had a profound impact on its events and resolution. This was in
large part due to the fact that social media especially made events and actors so much
more far-reaching in effect through the concept of hypervisibility introduced by Andrew
Keen in “#Digital Vertigo: How Today’s Online Social Revolution is Dividing,
Diminishing, and Disorienting Us.” Real-time event reporting through thousands (if not
more) social media postings quickly reached audiences around the world. In addition,
preliminary hypotheses for this research indicated that not only did the internet (and
social media specifically) play a profound role in social revolution, but ultimately that it
served as a catalyst for the results of the social revolution themselves.
After completing the research and analyzing the findings, the results were really
two-fold: as suspected, the internet did play an integral role in the events of the Orange
Revolution in 2004. In addition, the hypervisibility created by social media likewise
contributed significantly to the latter Ukrainian Revolution, in regards to its initiation,
organizing events, mobilizing participants, spreading awareness of the activities and
issues. Social media has created a culture (in most cases) reliant on it during social
revolution, whether domestic or international.
On the reverse, and contrary to the initial hypotheses, social media did not act as a
catalyst contributing to the completion of an entire social revolution. Although social
media allowed a higher degree of visibility (aka hypervisibility) into events, thoughts,
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and personal opinions on the Ukrainian government’s activities, and did contribute to
bringing about the initiation of the social revolution, it ultimately did not lend itself to a
complete social revolution. The latter revolution had a large presence of wirelessconnected devices and social media as opposed to the earlier revolution which did not
have either, as shown in Table 2. Instead, slacktivism, or activism seen only online but
not in the real, tangible, physical world, became pervasive. This idea of hypervisibility,
where people are significant contributors to a cause online to which the world can openly
and continuously monitor their opinions, also supported slacktivism. Contributors online
felt they were having a huge impact due to their postings and followers online; however,
their real influence on decision makers and those with authority ultimately was very
limited in nature. Indeed, after a lengthy time of physical protest at the Kiev, Ukraine
center Maidan, as well as heavy artillery fighting in Eastern Ukraine, eventually the
social revolution turned into a stalemate which became the new normal. With this new
normal, Ukraine was no closer to European Union-integration (the initial spur for
revolution), and remained heavily influenced by Russian leadership (if not more than
previously). This conclusion correlates closely with that of Joshua Goldstein, who
determined after studying the Orange Revolution that “Internet and mobile phones made
a wide range of activities easier; however the Orange Revolution was largely made
possible by savvy activists and journalists willing to take risks to improve their country”
(Goldstein, 2007, p. 2). Thus, despite the advancements with the internet and social
media, social revolution nonetheless still requires the presence of physical, on-the-ground
participants in order for real change to occur.
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As seen on Table 2, another large disparity occurs in the category of Resolution of
Revolution. The Orange Revolution did have closure, as the original goals for social
activism were ultimately achieved as a part of the overall political changes. Conversely,
the 2014 Ukrainian Revolution stretched on through much of the next year, and although
changes did take place, no real resolution was ever really achieved. This has led to the
current situation in Ukraine, where underlying tensions may continue on for years
between the pro-Western and pro-Russian blocs.
One additional finding which emerged from the analysis was that a strong,
centralized node appears to be an integral part of social revolution, at least in the
initiating phases. As seen in the Orange Revolution, which had its origins with journalist
Georghi Gongadze and his website aggregating political dissent and the 2014 Ukrainian
Revolution which had Mustafa Nayem and his infamous call to gather at Maidan on
Facebook, these nodes had the ability to reach a significant amount of people. These
nodes were able to facilitate information and grassroots participation and amass support
by appealing to the masses.
Implications for Practice
To put these findings into practice, comprehensive security and geopolitical
analysis programs should take into account the significant findings derived from this
study. To begin with, social media monitoring throughout the world is of the utmost
importance in order to have a sense of where conflict is developing and the potential for
social revolution is mounting. Where social media is not permitted, the other channels for
communication must be determined and then subsequently monitored. In addition,
analysis must also take into account the prominence (or lack thereof) which online actors
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have, and what kind of following they have behind them. This type of analysis can then
determine if calls for action have actual support behind them or if they are just lone-wolf
actors just making statements.
The second significant finding derived from this study is that although online
content needs to certainly be monitored and assessed, monitoring of real, physical world
events is imperative in order to draw a comprehensive picture of whether social
revolution is actually gaining a foothold. Many times social media and other postings
online will back up what is occurring in the physical world, but for actual change to
occur, a physical component must take prominence. This supports the theory put forth by
Theda Skocpol, which required a physical component to accomplish real and actual
change of state and class structure. Despite her writings having been penned decades ago
(and long before social media’s conception), her assessments on social revolution still
remain true.
Another finding derived from the data and results is the impacts that external
entities can have on a social revolution. As seen in both revolutions, sympathizers abroad
and in adjacent countries can have significant impacts on opposition movements and
political leaders. The Russians played significant roles the Ukrainian revolutions; in the
first it was much more of a propaganda and political-type role of supporting Viktor
Yanukovych, whom they favored as a leader. In the second revolution, they again had the
propaganda and political involvement, but actually had a very strong physical component
to the revolution as well. This physical component involved sending troops and secret
police to assist in aiding separatists in the east of Ukraine as well as suppressing proWestern movements. For other countries abroad, they were able to execute political and
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financial assistance to the faction they sympathized with. Abroad sympathizers were able
to monitor the events online in the 2004 Orange Revolution, but in the 2014 Ukrainian
Revolution, they were able to follow events in near real-time through social media,
lending to the hypervisibility of the latter revolution.
Lastly, a key implication is that centralized nodes which are able to reach,
influence, and organize a significant amount of people need to be identified early on in
areas of unrest in order to monitor for possible actions. Both of the Ukrainian revolutions
originated as a result of leaders who were able to garner attention and reach the masses
through their respective mediums of a website in the Orange Revolution and Facebook in
the 2014 Ukrainian Revolution. Observing and creating predictive analysis in volatile
areas means that the nodes and means of communications need to be identified and
monitored in order to assess what actions are being planned, how strong the support
behind these events are, and what level of influence should be assigned to those
participants.
Recommendations for Further Research
Moving forward, the case study of the 2014 Ukrainian Revolution is important
because anywhere that revolution takes place where the inhabitants have data and social
media access, this becomes a major factor. For indigenous areas and places where the
government has banned access, the traditional forms of mobilizing will still have to hold
true, in underground forums, print media, and word of mouth. Still, the internet has made
the world a smaller and smaller place, and as social media’s reach currently seems
relatively boundless, so social revolution will be forever transformed. Whether or not
social media’s lasting impact is truly capable of completing a successful social revolution
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certainly can be argued, but its effects on the events during social revolution cannot be
discounted.
Thus, in order to analyze social revolutions moving forward, open source
intelligence monitoring will likely need to find a way to account for closed-circuit and
content behind log-ins, which inevitably calls into question the content available on the
open source. Activists and organizers are increasingly moving towards these mediums to
communicate, as they realize that the government and security apparatuses are
monitoring them. In addition, messaging applications such as SnapChat and WhatsApp
have become favorites for activists as well, and observing their content presents a
significant challenge to analysts looking to monitor the threat landscape. Applications
and features continue to revolutionize communication and networking, and so identifying
ways to collect and analyze the content in these media will ultimately be of importance
for social revolution monitoring. However, up until now, the companies behind these
applications have had no incentive or requirement to make their content reviewable or
searchable, and so this will present a significant challenge to research the effects of
moving forward.
Information warfare, although not assessed in this study, also played a role in the
2014 Ukrainian Revolution, as a cyber-component was involved as well to the fighting.
Further study should also assess the impacts which cyber warfare can have on the
outcome of conflicts, and whether the damages inflicted by electronic warfare have any
real, measurable affects. Russia has utilized this type of warfare not only when
combatting Ukraine, but with several other countries as well, most notably Georgia in
2008 when separatist conflict broke out there. This type of warfare, which can involve
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compromising of strategic websites to jamming electronic command-and-control centers,
has become a crucial component of Russian warfare (Gould, 2015). Like the analysis in
this study found, a study on the impacts of electronic warfare may find that a physical
component is required as well, or it may find that electronic warfare can cause other
forms of damage towards foreign entities, such as reputational and economic damages.
Conclusions
After reviewing these two quantitative case studies, it is very apparent that the
internet, and social media specifically, have a significant impact on the events of social
revolution. From organizing events to monitoring opposition, its contributions are
notable. However, as Malcom Gladwell put forth in The New Yorker, it is evident that
slacktivism plays a large part in social media’s involvement in social revolution, and as a
result, its overall ability to really bring about change is questionable. As Gladwell noted,
revolutions occurred for thousands of years prior to the Ukrainian Revolutions, and
without the aid of social media. Posters have found that they can have a voice on social
media, oftentimes when they would not have in the physical world. This hypervisibility
brought on my social media has contributed significantly to a slacktivist culture which
believes it having a larger impact than it really is in the real, physical world. Without a
physical component accompanying the social media rhetoric, it is not itself able to carry
out a full social revolution. This is exemplified in the dragged-out nature of the 2014
Ukrainian Revolution, which really has its roots in the Orange Revolution previous.
Returning to Theda Skocpol’s definition of what constitutes a successful social
revolution – “actual change of state and class structures” – based on the current situation
in Ukraine, it would be difficult to claim that the social revolution there was successful.
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There has still been no real defining resolution, but rather, a continued stalemate which
always threaten to boil over. Although the conversation, and even the battle, on social
media may rage on, in the physical world, real signficant change requires more than the
hypervisilbity created by social media.
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